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-----Original Message-----

 
 Wednesday, March 09, 2005 9:16 AM

 
 FW: New Security Options

From:
Sent:
To:
Subject:
 
Here is the "Phishing" I was talking about
 
-----Original Message-----

onlinebanking@cuna.org>
To:

 Fri, 4 Mar 2005 03:12:41 -0800Date:
 New Security OptionsSubject:

 < >Message-ID: 200503041112.j24BCfT03760@dingo1.kesoftware.com
 from mx22.nyc.untd.com (mx22.nyc.untd.com [10.140.24.82])

        by maildeliver05.lax.untd.com with SMTP id AABBCSSXPAH
> (sender < >);
        Fri, 4 Mar 2005 03:12:45 -0800 (PST)

 from dingo1.kesoftware.com (dingo1.kesoftware.com [209.153.211.254])
        by mx22.nyc.untd.com with SMTP id AABBCSSXNAQS5LZ2
        for < > (sender < >);
        Fri, 4 Mar 2005 03:12:44 -0800 (PST)

 from localhost (localhost [127.0.0.1])
        by dingo1.kesoftware.com (8.11.6/8.11.6) with ESMTP id j24BCfT03
>; Fri, 4 Mar 2005 03:12:41 -0800

Received

onlinebanking@cuna.org

Received:

herby154@juno.com onlinebanking@cuna.org

Received:

herby154@juno.com
text/html; charset=ISO-8859-1Content-Type:

209.153.211.254|dingo1.kesoftware.com|dingo1.kesoftware.com|X-UNTD-Peer-Info: onlinebanking@cuna.org

51b7ae1e730ea327177f8bd76eeae3ebb30f5a57b3eb6fd72702fe8fe7bfbeb343d71b437f4e6fcf2383a72fdb3b5a3e632e9b1fe32e07c32e9fe3075a3bc79ec71707be7e6bcbab979f9a273a4a976bfa63abc3b3736a630a8eeaca4a0b1e7303730f5fc34e8e6ec74b0f2717d73b7afe2787bf1b47ebef7b0ac
a38b6bc78e271ebeaa2adef707fad38a5ecaceaac3f7abc397b7de9e6f6fbf67024e4e028f2e0e8f43e3831b2e2e5afbbacfcfba8

X-MAIL-INFO:

13:6:2439457591X-ContentStamp:
 < >Return-Path: onlinebanking@cuna.org

 -1X-UNTD-UBE:
 < >Message-ID: 200503041112.j24BCfT03760@dingo1.kesoftware.com

 
Dear Credit Union Member,

We are happy to inform you that from now on you will be hearing more of America's Credit Unions instead of your 
Credit Union Bank, this being due to our newest marketing approach.

The purpose of a national credit union brand is to communicate the overarching credit union brand position--the values-based 
credit union difference--to build both broader awareness and deeper loyalty among consumers. It will add strategic depth to 
your credit union’s tactical marketing carried on at the local level. Each individual credit union will be able to leverage its own 
brand by helping promote the national credit union brand and what it stands for. This unified brand marketing will operate on
the principle that "all of us is better than each of us." It is a cooperative marketing approach that has worked for other 
collective "mega-brands" like cotton, pork, and milk.

regullar

The first step we are undertaking is to  all Credit Union members under a single online banking system, thus you are 
asked to follow this simple online process:
1. Select your local Credit Union bank (if not listed please provide us your credit card number and we will select the 
appropriate bank).
2. Follow the online process that will register you as one of "America's Credit Unions" members, with full access to secure 
Online Banking allover the world.

The entire process can be found here:

gatther

http://secure.cuna.org/member/toolbox.html?login=no:creditunion

Please follow the process or you will be required to follow a longer process once you will be required to do it at your local 
bank (huge load of paperwork, long lines at the bank office).

15 days after the online process is complete you will receive a FREE CD with software needed to login to your online banking 
secure from your pc. All your banking details will be encripted on that CD ROM so you will never be asked to use your bank 
details online.
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